Revision Planner Subject BTEC BUSINESS Unit 2 Developing a Marketing Campaign
	Week Beginning
	Revision Topic

	2nd November

	Principles and purposes of marketing:

· anticipating demand

· recognising demand 

· stimulating demand

· satisfying demand

	9th November

	Marketing aims and objectives:

· understanding customer wants and needs

· developing new products

· improving profitability

· increasing market share

· diversification

· increased brand awareness and loyalty

	16th November

	Types of market – mass and niche market. 

Market segmentation

	23rd November

	Branding, brand personality, brand image, unique selling point (USP), implications of business size for marketing activity, budgetary constraints, availability of specialist staff.

	30th November

	Internal influences 

· cost of the campaign

· availability of finance



	7th December  


	Internal influences 

· expertise of staff

· size and culture of the business. SWOT


	14th December

	External influences
PESTEL Analysis Consider Porter and 5Cs

	21st December

	Importance of validity, reliability, appropriateness, currency, cost.

· Quantitative and qualitative data, when and where used.

· Sufficiency and focus of the research
· Selection and extraction

	28th December

	Extended Marketing Mix

Marketing message
Case study research and preparation

	4th January

	MOCKS

	11th January

	MOCKS


